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Every autumn, 

Kinnick Stadium resounds 

with the familiar strains of 

On Iowa. 

It’s a nostalgic anthem, 

steeped in history, 

but it speaks to the 

future as well:

On, Iowa, proudly at the fore, 

     On, Iowa, on forever more . . .
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For Iowa. Forever More: the Campaign for the University of Iowa

 hat will it take for the University of Iowa to remain “proudly at the fore” 

in the years to come? 

Like victories at Kinnick, the university’s continued leadership will be the result of team 

effort—a partnership among the state of Iowa, the university, and the UI’s alumni and 

contributors. With rising demands on state funding we must support ongoing innovations 

in UI classrooms, labs, and statewide outreach programs in other ways. Only through 

increased levels of philanthropy can the UI retain its position among the nation’s top 

universities—and, most important, continue to serve its students and the society they 

will someday lead.

Rapid and profound change will define our future. Change can be disruptive, but it also 

reveals opportunities, breeds optimism, and inspires new ideas—like the birth of the 

Iowa Writers’ Workshop and the development of the Ponseti method for the treatment 

of clubfoot. As UI innovations continue to flourish, momentum is building across campus. 

It’s a spirit of renaissance spurred not only by the possibilities of post-flood renewal, but 

by countless, cross-disciplinary discoveries—those “eureka” moments when worldwide 

challenges yield to life-changing solutions. 

The UI stands at the threshold of an era of great promise, and we must act quickly and 

boldly to realize our vision for the future. Our comprehensive, campus-wide fundraising 

campaign will allow the university to seize this moment and maximize our potential 

for success, while helping donors fulfill their desire for deep and lasting impact. From 

enabling a first-generation college student to achieve her educational dreams, to funding 

breakthrough research in children’s medicine, to helping young Iowa entrepreneurs turn 

their ideas into profitable business plans—the results of this campaign will ripple outward 

in ways beyond imagining.

For Iowa. Forever More: the Campaign for the University of Iowa will add substance, 

speed, and direction to the UI’s forward momentum. With your generosity, we can ensure 

that the University of Iowa stays at the forefront—for those it serves and for the bright 

future we all share.
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Afew years ago we revived a wonderful University of Iowa campus tradition.  

Each August during our Welcome Week for new and returning students, 

we invite the entire student body to a UI-wide convocation ceremony on the west lawn 

of the Pentacrest. Beneath Old Capitol’s golden dome, symbol of the UI’s proud history, 

assembles the future—thousands of eager, hopeful, and determined young students 

who, with our help, will shape and lead the 21st century.

The knowledge and skills we have to offer those students are drawn not only from the 

disciplines we teach, but from who and what we are as an institution. The university’s 

resiliency and adaptability in the face of adversity—including a 500-year flood and 

worldwide economic crisis—have played a crucial role in refining our vision for the 

coming decades.  The lessons learned in confronting such challenges reflect facts of 

life that are hard-wired into our future: 

 • Change will be swift, constant, and often dramatic.

 • International travel, technology, economic forces, and geopolitics will continue 

  to shrink the globe.

 • The most significant breakthroughs will be made by creative minds who work   

  collaboratively and reach beyond disciplinary boundaries.

 • Competition will intensify for practical, cost-effective solutions to complex issues,  

  from energy to health care.

This university must identify and embrace the attributes our students will need as they 

graduate from the UI and into rewarding lives of leadership and service. What traits do 

I see as essential for 21st century leadership? 

 • Constant change demands that we teach our students to be open to endless 

  possibilities—and that like our students, the university itself must become more 

  nimble; anticipate what’s next; and respond with speed, insight, and innovation.

 • Whether our graduates build their futures in Iowa or abroad, they will be citizens 

  of a global society; the UI must provide students with more opportunities for 

  firsthand experience with international living and understanding.

 • UI students, faculty, and staff have long been leaders in creative, cross-disciplinary 

  collaboration; we will continue to eliminate barriers and urge exploration where 

  ideas intersect, particularly in the arts and sciences. 

 • To develop practical solutions to complex problems, the university must engage 

  with the world as never before, so that UI solutions are designed to meet the  

  needs of those they are intended to benefit.

A Message from University of Iowa President Sally Mason

Sally Mason
President

The University of Iowa
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This vision of a more adaptable, international, interdisciplinary, solutions-focused 

University of Iowa builds on 165 years of excellence and innovation. Today, as 

one of the top public research universities in the nation, with a commitment to a 

personalized and exceptional undergraduate experience, numerous graduate programs 

ranked in the top 10 nationwide, and illustrious alumni in countless fields of endeavor, 

the University of Iowa by any measure is a world-class institution. To maintain our 

leadership in the future, we must focus our attention and our resources on strategic 

priorities that are specifically targeted to advance our vision.

To achieve our aspirations we must adjust to a “new normal.” Although the University 

of Iowa is a proudly public institution, legislative appropriations now provide less 

than 8 percent of the UI’s total budget; just a decade ago, that figure was 20 percent. 

State support will never return to previous levels, and we cannot continue asking 

UI students and families—particularly during difficult economic times—to shoulder 

increasing tuition rates, even though Iowa remains one of the best values in the Big 10 

with a high-quality education at an affordable cost.

The solution is clear: We must look to transformational philanthropy to generate 

the resources needed to realize our vision.

I invite you to read more about our priorities for turning the UI’s vision into reality—

for our students, our state, and the world we all share. With your help, I have every 

confidence that the University of Iowa will become, as I have often described it, the 

pole star that leads the journey of discovery toward a brighter and more promising 

future. 

Join me as we prepare for the limitless opportunities that your partnership will 

make possible—for Iowa, and forever more.

Sally Mason
President
The University of Iowa



Aligning UI strengths and aspirations with the world’s needs

T he University of Iowa’s unique constellation of strengths—in areas ranging from 

biomedicine and water resources to the arts and international law—are precisely aligned 

with some of the most urgent challenges we face as a global society. With the additional 

resources that the For Iowa. Forever More. campaign will make available, the UI can 

develop new ways to bring its creativity and expertise to bear across the world.

The leadership of the university and the UI Foundation have identified campaign priorities 

that will allow the UI to direct resources toward areas in which it excels and is poised for 

even greater achievement. The priority-setting process revealed three common aspirations 

at the heart of this campaign:

1 Educating our students—the leaders of tomorrow—to thrive in a complex, 

  global society

2 Ensuring a healthier and more sustainable world through discoveries 

  in medicine, allied health fields, and environmental science

 

3 Enriching commerce, culture, and communities for Iowans through creative 

  entrepreneurship in business, the arts and humanities, social sciences, 

  and civic literacy and engagement 

By targeting resources toward these three areas, the University of Iowa can realize its 

vision to become one of the most prominent, innovative, solutions-focused universities 

in the world.
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Initial Public Goal: $1.7 billion
Duration: July 1, 2008, through December 31, 2016
Public Kickoff: Spring 2013

For more information about specific campaign priorities 
and goals, please visit: www.foriowa.org
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A typical first-year undergraduate student entering the University of Iowa in the fall of 
2013 will enjoy her peak earning years between 2030 and 2050. Imagine for a moment 
how life will change between now and then. In the span of a few decades, advances in 
technology, the sciences, and geopolitics may render today’s world unrecognizable. 

Educating future leaders will require equipping UI students, as the saying goes, with 
both “roots and wings.” When the future is uncertain, certain types of knowledge and 
skills become essential. To soar in the years ahead, today’s students must be given a firm 
foundation in the forces of history and the complexities of the modern world. They 
also must develop the ability to think critically, creatively, and resourcefully; to work 
collaboratively as part of a diverse team; and to communicate clearly, whether face-to-face 
on campus or screen-to-screen across the globe.  

The journey to the future begins, first and foremost, with educational access. Throughout 
this campaign, a special focus will be the creation of additional undergraduate scholarships 
to help greater numbers of talented Iowa high school graduates pursue their educational 
goals at the University of Iowa. We also will welcome the generosity of contributors who 
wish to fund all forms of student aid, for undergraduate students as well as those pursuing 
advanced and professional degrees. 

In addition, we will seek support for the critically important people and programs that 
help turn educational access into educational success. This includes exceptional faculty 
members who are fully committed to excellence in the classroom and to including students 

in their work as world-class scholars and researchers.

EDUCATING OUR STUDENTS

Tomorrow’s leaders are in UI classrooms today  
strategy1

Campaign objectives such as these will help ensure that the 
University of Iowa will continue to educate students to lead 
and thrive in the 21st century:  

 • Endowed scholarships

 • Study-abroad experiences

 • Leadership training

 • Service-learning opportunities

 • Hands-on research experiences

 • Student entrepreneurship initiatives

 • Diversity enrichment programs

 • U.S. and international internships

 • Endowed faculty chairs and professorships

 • Faculty development opportunities



What makes the University of Iowa a great institution? The accomplishments of its alumni, 
the prominence of its academic programs, the prowess of the Hawkeyes—these factors all 
are part of the equation. But a simple truth is more profound: Because the University of 
Iowa is changing the world in countless ways. 

A recent case in point: Children with Autism Spectrum Disorders (ASDs) have difficulty 
interacting with others, but often are drawn to computers—and human-computer 
interaction happens to be a specialty of Juan Pablo Hourcade, associate professor in 
the Department of Computer Science in the UI College of Liberal Arts and Sciences. 
Inspired by colleagues and patients, Hourcade developed free, open-source software that 
encourages cooperation among ASD children. “The applications we designed are for use 
by kids together, either using the display at the same time or taking turns,” he explains. 
Making the applications free and open source, Hourcade says, ensures wider access, 
encourages enhancements, and will keep the software sustainable over time. 

This approach to helping ASD children connect with others—practical, compassionate, 
and cost-effective—characterizes the efforts of the University of Iowa today to ensure 
a healthier world for all.

Whether developing a cure for inherited eye disease, or planting trees that remove 
contaminants from ground water, the UI is working hard to improve the health and well 
being of Iowans and citizens across the globe. Continued breakthroughs in medicine 
and allied health fields, in environmental engineering, and in other areas of science and 
technology where the UI excels hinge on a single catalyst: the financial investments that 
will spur further growth.

Private support is particularly important to the UI’s young investigators, whose most 
innovative ideas are often radically new and too unproven to attract federal grants. 
Additional funding for faculty research, as well as for opportunities to involve students 
in the joy of discovery, will help keep the UI at the forefront of great things to come.

 ENSURING A HEALTHIER AND MORE SUSTAINABLE WORLD 

Changing the world by changing lives2strategy
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Campaign objectives such as these will help the 
University of Iowa build a healthier world for all: 

 • Advanced biomedical research into the causes, treatments, 
  and cures for disease

 • Environmental health and sustainability initiatives

 • A state-of-the-art UI Children’s Hospital

 • Endowed faculty chairs and professorships

 • Scholarships for students in medicine, dentistry, nursing, 
  pharmacy, and public health

 • Science initiatives that will turn discoveries into 
  solutions—in medicine, biotechnology, and beyond

 • Public health outreach programs



A few years ago, the University of Iowa commissioned a comprehensive study of the 
UI’s statewide economic impact. The resulting report revealed that the University of 
Iowa contributes $6 billion to Iowa’s economy annually by creating jobs, attracting 
visitors through programs such as the arts and athletics, supporting local governments 
and municipalities, generating scientific discoveries, fostering businesses, and building 
community through volunteerism.

There’s no question that the University of Iowa makes its home state a better place. 
But the UI also touches lives well beyond Iowa’s borders, through discoveries such as 
new treatments and cures for diseases like diabetes; through faculty members who share 
their expertise with new business ventures and budding democracies; and through artistic 
creations that germinate at the UI and spread to theatres, bookstores, libraries, and 
museums all around the world.

The quality-of-life enhancements that the UI shares with the world begin here in Iowa. 
And as our home state ages, becomes more diverse, and competes with other states and 
countries for people, jobs, and resources, the UI can and must do more to make Iowa a 
magnet for investment—the kind of place families and companies want to call home, which 
in turn can generate more ideas and innovations for the world. Whether newcomers or 
natives, Iowans want to live in a state that makes them proud, by pioneering innovations 
and achievements that change and improve lives.

Quality of life also relies on fundamental factors such as clean air and water, strong 
schools, vibrant entertainment and cultural offerings, and a commitment to community-
building and civil discourse.  In each of these dimensions, the University of Iowa contributes 
valuable, statewide service and outreach programs that enrich the experience of living in 
Iowa, and send ripple effects across the country and around the world.

ENRICHING COMMERCE, CULTURE, AND COMMUNITIES

A comprehensive approach to enhancing quality of life
strategy3
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Campaign objectives such as these will help the University of Iowa 
strengthen and expand quality-of-life initiatives to benefit commerce, 
culture, and communities in Iowa, across the country, and around 
the world:

 • New facilities for flood-ravaged Hancher Auditorium, the School of  
  Music, the School of Art and Art History, and the UI Museum of Art

 • Iowa Writers’ Workshop endowment

 • UI Libraries innovations in technology and information-sharing

 • Digital Public Humanities, which uses technology to connect Iowa  
  communities with UI faculty and students in fields such as history,  
  literature, and languages 

 • Diversity initiatives

 • Enhanced facilities for Hawkeye athletics  



“The University of Iowa 

is a dynamic place. It’s 

changing all the time. 

In order to maintain 

and lead that change, 

this university needs 

resources. We need to 

bring the best people—

students and professors—

and provide them the 

resources they need 

to succeed.”

Sue Beckwith 
(1980 B.S., 1984 M.D.)
Des Moines, Iowa

“This campaign is a 

major milestone for the 

University of Iowa. But 

For Iowa. Forever More. 

is also about going 

beyond. Whether it’s 

educating our students, 

or attracting the best 

faculty, or support for 

research—we have the 

potential to make a major 

impact on our state, our 

country, and our world.”

Janice Ellig 
(1968 B.B.A.)
New York, New York

“The University of Iowa 

is better positioned now 

than it ever has been. 

But going forward, the 

university needs support 

to fulfill its vision. 

For Iowa. Forever More. 

is about enabling our 

university to do the very 

best job it can to educate 

its students and apply 

innovation and research 

to improve people’s lives.”

Tom Hanson 
(1960 B.S.M.E.)
Hinsdale, Illinois 

 “When you spend time 

with our students, you’ll 

learn everything you need 

to know about why this 

campaign is so important. 

They’re magnificent. 

They’re so capable and 

appreciative. I have great 

confidence in our next 

generation of leadership 

and am proud to play 

any role whatsoever in 

helping our students 

achieve success.”

Gary Seamans 
(1971 B.S.E.E.)
Galena, Illinois

Campaign Co-Chairs 
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Honorary Campaign 
Co-Chairs

John Pappajohn (1952 B.S.C.)
Mary Pappajohn
Des Moines, Iowa

Jerre Stead (1965 B.B.A.)
Mary Joy Stead
Scottsdale, Arizona

Henry Tippie (1949 B.S.C.)
Patricia Tippie
Austin, Texas
 

For more information about 
For Iowa. Forever More., contact:

Lynette Marshall
President and CEO 
The University of Iowa Foundation
P.O. Box 4550
Iowa City, IA 52244-4550
319-335-3305 or 800-648-6973
lynette-marshall@uiowa.edu

David Triplett
Campaign Director 
The University of Iowa Foundation
P.O. Box 4550
Iowa City, IA 52244-4550
319-335-3305 or 800-648-6973

david-triplett@uiowa.edu
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